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WWF
Earth’s current Ecological Footprint and Biocapacity

We need 1.5 Earths to sustain our living

= Ecological Footprint

Biocapacity

’” .
Carbon

- Fishing grounds
Cropland

- Built-up land

- Forest products
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Living Planet Report, 2014




wwi  Earth Overshoot Day

 Itis the date humanity’s Ecological

Footprint has exceeded our planet’s ? EOAVR-EI-E
“budget” for that year
— 1970s just started the overshoot e B/I;\IYOOT
— 2000, 1 October ZDW/
— 2003, 22 Sept IR 5% 2 H 2014

— 2014, 19 August
— 2015, 13 August N
— 2016, 8 August &’ Earth

Overshoot
| \\Day 2015
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HK Ecological Footprint per person
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3.1 Earths are needed if
s _everyone in the wor
lived a similar lifestyle
to that of Hong Kong
people

0.2% built-up land

12.3% seafood

5.2% forest
product

27.2% livestock

16.4% agricultural
product

38.7% carbon
footprint
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Year Hong Kong Ecological Footprint, 2014
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Ecological Deficit of Hong Kong 2010
HK _
HONG KONG’S Ecological Ecological
ECOLOGICAL DEFICIT Footprint Deficit
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gha per capita

gha per capita
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Hong Kong’s Trade Partners
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5&' HK as a Trade Hub

Ranking in terms of Total Trade
in 2015 World Merchandise Trade

USS billion et
4.500 i
mlJ3A
4.000
’ u Gemmany
3: 500 | B Japan
Hong Kong ranked Sthamong
3,000 r leading worldtraders in = United Kingdom
2015 accounting for 3.2% —
2,500 r of world total trade
= Nathedands
2.000
®Hong Konz *
1,500 e
1,000 u Ity
500 = Camada’
0 1 1 | B = Mexico
Country/Territory il

World total trade : TJ85 33248 billion
Source: https://www.tid.gov.hk/english/aboutus/publications/tradestat/wmttt.html




N Opportunities for Sustainable
Trade & Consumption

* Policy Address 2015:

— “To set an example, the Government engaged in green procurement worth more
than $1 billion in 2013. We will expand the current procurement list, update the
specifications and verification methods, and explore wider use of recycled and
other environment-friendly materials in public works projects. We will also
promote green procurement to both the public and business sectors.”

$ikic EREAE (FRE
HERE BRIEE XERE

Uphold the Rule of Law
Seize the Opportunities
Make the Right Choices

Pursue Democracy
Boost the Economy
Improve People's Livelihood

2015 Policy Address. http://www.policyaddress.gov.hk/2015/eng/pdf/PA2015.pdf




Hong Kong Government Action

Hong Kong Government

MEWS « HONG KONG « ENVIRONMENT

Shark fin, bluefin tuna off the menu at Hong
Kong government banquets

Ada Lee PUBLISHED : Saturday, 14 September, 2013, 12:00am
adalee@scmp.com UPDATED : Saturday, 14 September, 2013, 8:3%am
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Aoworker dries out shark fins in Sheung Wan. Photo: Sam Tsang
Email f=j Print
The Hong Kong government has banned shark fin, bluefin tuna and black
maoss from the menu at official functions, hoping to "set a good example”.

And officials have been ordered not to eat them if they are served up at non-
novernment hannnets




Q@'{ Hong Kong Government Action
WWF

Council for Sustainable
Development -

Promotion of sustainable use
of biological resources

Consultation from
July 26 to Nov 15%

oA

an their future

Please give your
OPINION!

be sustained?

Promotion of Sustainable Consumption of
o THAIREAR
Council for Sustainable Development

Public

Sustainable Seafood Movement

WWF produced Hong Keng's first Seafood Guide in 2007 and released an
updated version in 2014 to promote sustainable seafood. The Guide covers
70 popular seafood species and they are divided into three groups: Green —
Recommended, Yellow - Think Twice and Red - Avoid.

A A

THINK TWICE

o The number .
of  restaurants Seit

and catering outlets 10t %
[including fast food
chains and Hong
Kong style teahouses)
which parficipated in
the Sustainable Seafood Week rose from ¢ in 2011 to 114 in 2015, proving
that such awareness and demand are growing among the industry and
consumers.?







Food

Worldannual per capita 9.9.to 19.7 kg
Hong Kong’s ~70 kg per capita’in recent years




Status of the ocean
Living Blue Planet Index (1970 — 2012) 49% decline

5,829 population of 1,234 marine vertebrate species

Fish — 50% decline
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Figure =: The utilized
fish index declined
so per cent between
1970 and zo10

(WWF-Z5L, z015).
Key
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Status of the South China Sea

12% of global wild capture production

Marine resources since 1950s /

declined 70 — 95% >
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What is Sustainable Seafood?

FARMED
RESPONSIBLY

asC

CERTIFIED
ASC-AQUA.ORG

CERTIFIED
SUSTAINABLE
SEAFOOD

MSC

WWW.msc.org
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@ Sustainable Seafood Movement in Hong Kong

WWF

Diversified sector offering
“Ocean Friendly Menu”, >85 in
total

At least 22 MSC & 6 ASC CoC

holders (suppliers & outlets) in
HK

FARMED CERTIFIED

RESPONSIBLY SUSTAINABLE

asc SEAFOOD

CERTIFIED Msc ™
ASC-AQUA.ORG ™ WWW.msc.org




‘i Sustainable Seafood Movement in Hong Kong

WWF

Promotion by different sectors




“Seafood Alliance”
Seafood assessment &

committed action

By ol

SUBTAINABLE
STRATEGY

Square, Jasmine Place, House of Jasmine,
Jasmine, Xi Yue, Jasmine Garden, Jasmine
Garden etc. Seafood in this menu is chosen
according to the recommendation from
WWF Hong Kong Seafood Guide, Maxim's
Supply Chain team has closely partnered
with WWF Hong Kong on seafood products
assessment and recommendation to achieve
the compliance success.

il

The Challenge

We seek to avoid serving any critically
endangered species listed on the IUCN Red
List of Threatened Species, and only serve
seafood that is considered sustainable. Our
intention is genuine, but we acknowledge that
delivering on it & not an easy undertaking,
especially in our Asis operations, whers certain
seafood items are highly tied to local culture
and customs. Despite the challenges, with the
support of conservation organisations, such as
VWWF and Monterey Bay Aguarium as well as
our seafood supplisrs, we remain dedicated
and optimistic on realising our ambitions of
removing critically endangered species from
our seafood offering.

NEWSROOM ~ NEW. CORPORATE GOVERNANCE ~ MEDIAKIT  HOTELIMAGES

HYALT

NEWS RELEASES

Newsroom © News Releases

WITH WORLD WILDLIFE FUND

E - DEREBA -

HYATT ANNOUNCES MAJOR GLOBAL INITIATIVE TO SOURCE SEAFOOD RESPONSIBLY IN PARTNERSHIP

Tre HoNGRONG AND SHanGHAL Horers, Limiren

A 3 ki KR AT B 2y ]

Over70 D/O of paper products are from certified

sustainable sources E

Conducted sustainability review on our seafood offering
in Asia with the support of WWF

|

The Peninsula New York and The Peninsula
Paris serves market fresh menu and

AWARDS ~ CONT/

50% Responsible
Sources
{includes

MSC/ASC)

CHICAGO (August 7, 2014) - Hyat Hotels Corporation (NYSE:H) announced today a global initiative to increase procurement of
responsibly sourced seafood at Hyatt hotels, starting with an initial goal of responsibly sourcing more than 50 percent of their inventory by
2018. As a part of this effort, Hyatt will also work toward purchasing more than 15 percent of its seafood supply from fisheries or farms that
have been certified by the Marine Stewardship Council (MSC) or the Aquaculture Stewardship Council (ASC). This is the first phase of a
long-term seafood sustainability strategy in partnership with World Wildlife Fund (WWF), a leading global conservation organization, to
build on Hyatt's existing environmental stewardship. The partnership also focuses on ennancing the sustainability of seafood sourcing at
Hyat hotels by eliminating the procurement of highly vulnerable seafood species.

FARMED
RESPONSIBLY

dasC

CERTIFIED
ASC-AQUA.ORG

CERTIFIED
SUSTAINABLE
SEAFOOD

MSC

WWW.msc.org

Total Seafood
Purchased
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N¥ Sustainable Seafood Movement in Hong Kong
WWF
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Released on World

Ocean Day 8t Jun 2016 "
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THE SUSTAINABLE SEAFOOD
MOVEMENT IN HONG KONG

PROGRESS, PROSPECTS AND CHALLENGES
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Consumer Incentives

Programme (Korea Green Card)

e South Korea Green Card
Since 22th July 2011 a.  greerf

Integrated several environmental consumer incentive -

@)

schemes by the government

Integrates with credit card
* Reason 1: convenient to use
* Reason 2: mature existing systems & operations for credit card Example of a green card
* Reason 3: high applicability with the point system

Focus: develop an easy & convenient system with

economic compensation to promote green life




o Consumer Incentives
Programme (Korea Green Card)

< Green Credit Card >

'How to Gain Points  How to Use Points
| gave slectrichty/water/gas | | Cashback
at home = |
=
Buy eco-friendly products Point Swap /
Additionaipoints |
gt partner stores i )
. . Buy a green product
Is made withthe card | ~*"'Eco-money Point? Pay public transportation
~ - The points are rewarded for GHG | fares and local taxes
reduction. green product purchase r )
Special Benefits and Green Credit Card use. Pay phone or APT utility bilis
Buy a product with an eco-money
Discount at local sticker or pay with the Green Credit ( Donation
\ cuttural/sports facliities Card at partner stores. [for environmental causes, stc) /
: — -

http://greenliving.epa.gov.tw/GreenLife/green-

life/file/273/%E9%9F%93%E5%9C%8B%E7%B6%A0%E5%8D %A 1%E 8%A8%88%E 7%95%AB%E6%88%90%E 6%9E %IC%E5%88%86%E4%BA%ABGreen%20Credit%20Card
_Korea_KEITI_KimDongkeun.pdf



- Consumer Incentives
Programme (Korea Green Card)

@ Consumers are entitled to incentives worth over USD 200 when practicing
green living with the Green Credit Card.

Category Main Benefits Amount Provider
1. Carbon point Point rewards for household energy savings USD 70~100/yr | Government
2. Green consumption | Points are rewarded for green consumption 1~5% of price | Manufacturer
: Free or discounted entry to facilities run by 15 agencies,
3. Cultural facilities Ricul LibVBTRnEar or TG Hiteicies i i Government
4. Public trans_uurtatinn —-Points are r_ewarded for public — s
use & credit card transportation use rewarded et
service ~Up to 0.8% of card bill is rewarded for each use
: Points are rewarded for products bought at 1~2% of paid
. 5. Partner Companies | gco_money partner stores ma 20 partners

(Numbers are as 2012)

http://greenliving.epa.gov.tw/GreenLife/green-
life/file/273/%E9%9F%93%E5%9C%8B%E7%B6%A0%E5%8D %A 1%E 8%A8%88%E 7%95%AB%E6%88%90%E 6%9E %IC%E5%88%86%E4%BA%ABGreen%20Credit%20Card

_Korea_KEITI_KimDongkeun.pdf
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* Available Green Products: >1000
products by 144 companies (2014)

 Results (base on Korea

Greei

government’s Green Activity Index ~ TauEoume

in 2012):
— 1 50% in public transportation use
— 1 46.6% in green product purchase
— 1 66% in energy saving activity
« Patented in US, Europe, China and
World Intellectual Property
Organisation

Example of Green Card
Advertisement

s Consumer Incentives
Programme (Korea Green Card)

WERESELBEE 2
B399 1-5% B2} AEHIC.
o -

Patent Information about Korea Green Card: https://www.google.com/patents/\W02013172493A1?cl=en



‘i What can HK learn from Korean Green Card?

WWF

e Government has to take the lead, supported by
businesses and public.

* Need to build a system that the public can
recognize the sustainable products, e.g. Eco-
labelling?

 This programme is to produce a conducive
environment for sustainable trade and
consumption, i.e. could drive the businesses to
source and supply more sustainable products to
HK market, and incentivize the general public to
try and adopt them.

* Replicate the programme using credit card or
Octopus?

Octopus Card




PROVIDE SUFFICIENT
INCENTIVES TO DRIVE
BUSINESSES AND
CONSUMERS TOWARD
SUSTAINABLE TRADE
AND CONSUMPTION

e
We ask the Covernment to lead the society -
and provide sufficient incentives, through the

_rlaunch of a “credif=rebate svstem”, to drive
businessés todrade mare sustainablE products
and reward consumers for pracficlng sustainahle
consumption. =

IN NUMBERS...
3% 150 More than 70

difference between MNumber of items types of seafood

consumer support the Gaovermment available in Hong

and willingness to has developad Hong market has

purchase sustainable _ and adopted green their sustainability

products . procurement status assessed
guidelines

WHY NOW?

Awareness on sustainable lifestyle
has rosed in Hong Kong in last

few years, particularly in use of
binlogical resources such as shark
fin, seafood and paper products. A
gap. however, between awareness
and action exists in Hong Kong, as
revealed in a Consumer Council’s
report in early 2o16. The Council
for Sustainable Drevelopment

is also undertaking public
consultation to solicit views and
ways to promote sustainable use of
biological resources in mid-zo16.
Opportunity now exists for Hong
Kong to leverage on this latest
trend and development locally and
globally to formulate measures

to incentivize the society towards
sustainable trade and consomphion.

WHAT BENEFITS?

Hong Kong is not only regarded

as a world's premier international
city, but also a global trade hub and
consumption centre of different
products. Incentiviring businesses
and consumers towards practicing
sustainable consumption and
favouring sustainably sourced
products can reduce Hong Kong's
negative impact on depleting natural
resources around the world. alsa
act as a driver for green economy
to grow and is an impartant step
toward moving Hong Kong toward
being the most sustainahle city in
Asia,
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Vancouver City’s Ambition

To become the greenest city in
the world by 2020

Greenest City 2020 Action Plan
(GCAP) outlines 10 goal areas

& 15 measurable targets

— Climate and Renewables
— Green Buildings

— Green Transportation

— Zero Waste

— Access to Nature

— Clean Water

— Local Food

— Clean Air

— Green Economy

— Lighter Footprint

GREENEST CITY

2020 ACTION PLAN
PART TWO: 2015-2020

Cover of the “Greenest City 2020 Action Plan” (GCAP)

- .




Areas of the city v .(kwslc site:
VANCOUVER . L
Green Your
Vancouver Government

=
News, Parks, Recreation, Home, Property, and People and s P R O G R E S S
Calendar and Culture 1

Development Programs

Home > Green Vancouver > A bright green future > Greenest City 2020 Action Plan > Targets and priority actions | I I G | | L I G | | I S

4 A bright green future

4 Greenest City 2020
Action Plan

PY Targets and priority
actions

Green economy

Goal 7: Lighter footprint
Target

Reduce Vancouver's
ecological footprint by 33%
over 2006 levels

Greenest City 2020 goals and targets ol=] flvl+

The Greenest City 2020 Action Plan is divided into 10 goal areas, each with specific 2020
targets

Together, these address overarching areas of focus:

« Carbon
i DECREASE
* -IN-
« Ecosystems VEHICLE KM
DRIVEN
PER PERSON
SINCE 2007
Indicator Per cent Improved
change over
baseline?
Number °f°,°°p'e ELECTRIC VEHICLE
empowered* by City-led or - CHARGING
supported projects to STAT' 0 NS
« Take personal action in " —_—
support of a Greenest City +1.117% Yes

goal

« Reduce levels of
consumption (cumulative)

%

-TRIPS MADE BY NEW

BIKE, WALKING, PARKS
OR TRANSIT BUILT IN 2014

37,000
NEW TREES
PLANTED

_ sincezoio | INCREASE IN
NEIGHEOURHOOD
FOOD ASSETS

SINCE 2010

@B 182% | oecrease

IN-

DECREASE IN | coMMUNITY

SOLID WASTE | GREENHOUSE
SENT TO LANDFILL OR GASES
INCINERATOR SINCE 2008 SINCE 2007

275Km OF BIKE NETWORK IN VANCOUVER

Progress Highlights 2014.

Greenest City 2020 Action Plan: 2014-15 Implementation Update. http://vancouver.calfiles/cov/greenest-city-action-plan-implementation-update-

2014-2015.pdf



Our Aims

Drive Hong Kong to promote sustainable trade and consumption
Drive Hong Kong to become Asia’s most sustainable city




